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I. INTRODUCTION
In the current global economy, SMEs (Small and Medium Enterprises) are gradually being regarded as influential tools for economic development and their business performance (Islam, Khan, Obaidullah and Alam, 2011) . Business performance has been interpreted in several ways from different dimensions (Foley and Green, 1989) . Performance is a function of ability, motivation and opportunity of entrepreneurs (Chandler and Hanks, 1994) . The ability to identify business opportunity (entrepreneurial competence) and gathering of resources (managerial competence) are directly related to performance. Duh (2003) finds firm characteristics along with entrepreneur's personal characteristics work as the preliminary determinants of their performance. Small and medium enterprises (SMEs) are fundamental for economic growth and development than the larger industries (Kongolo, 2010) . Small and medium enterprises (SMEs) are presently considered to be the major source of vigor, modernization and flexibility in budding and developing countries. SMEs contribute substantially to economic development and employment generation (Koh et al., 2007) . Small and medium enterprises (SMEs) work as a potential economic back bone and make huge contributions to employment than large businesses in any country (Chin et al. 2012) .
The paper begins with a review of some factors which are related to entrepreneurs' business performance. Afterwards, the study describes methodology and then analysis and discussion of the results in order to conclude with general remarks and some guidelines related to the development of entrepreneurs' business performance.
II. LITERATURE REVIEW
Elvis Munyaradzi Ganyaupfu (2013) finds that managerial competence, educational qualifications, work experience, location, size of the firm, period the enterprise has operated-all have statistically significant positive effects on the success of SMEs. The main factors associated with SMEs growth are SME's operational capital, number of owners, staff-size, rate of profit, annual level of products, access to basic market information, linkage to supportive bodies, business improvement services, distances to input-sources and marketplaces, and manager-owner's age as well as experience in business activities (Hussein Mashimba and Rainer Kühl, 2014) . There is a relationship between entrepreneurship knowledge and the performance of small-scale businesses (Msoka Elizabeth M., 2013).
Mastura Jaafar et al., (2010) recommend the secondary and upper levels of formal education and prior experience of entrepreneurs are not related to their business performance. They also mention that selfconfidence and highly independent personalities could have stimulated their business interest and aided their survival in the industry. The growth of SMEs is influenced by several interrelated factors, which include business environmental factors that are beyond the SMEs' control and internal factors of the SMEs. The external factors include the legal and regulatory framework, access to external financing, and human resources capacities. The internal factors comprise entrepreneurial characteristics, management capacities, marketing skills, and technological capacities (Asma Benzazoua Bouazza et al., (2014) showed the positive and significant impact factors of investment, entrepreneurial experience, business profile and culture. Stella Kemunto Osinde et al., (2013) ,find that business development or performance states an improvement in the growth of sales and growth in market shares on the various businesses they were operating. Muhammad Qureshi Hariset al., (2012) , show that female owned businesses are less successful than male owned businesses because females possess less such personal characteristics which are critical for success in business. The growth of SMEs depends on market access, government policy and credit access. The study establishes that some of the entrepreneurs who had started SMEs had no training in business. So, government should organize conferences and seminars to train entrepreneurs on business planning; book keeping; marketing; financial management and customer relations. A good number of SME owners did not have access to credit (Huka Sharuand and Dr. Wario Guyo, 2015) . Mohammed Alkali (2012) finds that capital access and government support were finds to be significantly related to business performance of the enterprises.
III. OBJECTIVES
The main objective of this study is to identify the factors which are most important for entrepreneurs' business performance in Bangladesh. The following are the specific objectives of this study:
i. to identify the factors which determine entrepreneurs' business performance;
ii. to examine the relationship between demographic and environment related factors and entrepreneurs' business performance. iii. to construct a model exploring the relationship between demographic and environment related factors and entrepreneurs' business performance; and iv. to suggest ways how entrepreneurs can enhance their performance.
IV. METHODOLOGY
This research is mainly based on primary data collected with a structured questionnaire designed on the basis of objectives and hypotheses. Likert-fivepoint scales have been used to design questionnaire where the value 1 is assigned to the answer of 'utmost important'; 2 is assigned to the answer of 'very important'; 3 is assigned to the answer of 'moderate important'; 4 is assigned to the answer of 'less important' and 5 is assigned to the answer of 'no important' answer for each question. The questionnaire is divided into three parts. Demographic factors (such as age, gender, educational ability, marital status and work experience) of the respondents are the first part, environment related factors are the second part and entrepreneurs' business performance (such as market share and profit growth) is placed as part three. A total of 400 entrepreneurs have been surveyed using simple random sampling method. 
Hypothesis Testing
Sampling Technique: A total of 400 respondents have been selected by using simple random sampling technique from Bangladesh. Types of businesses are food stores, clothing stores, book stores, drugstores, hotels, beauty shops, electronics and hardware etc. Existing definition of SME is recommended by Better Business Forum and accepted the standard by Ministry of Industry (MOI, Bangladesh) and Bangladesh Bank. Criteria of the definition of SME are given below: 
Definition of Small and Medium

Theoretical Framework of the Study
The study proposes the following interface between business performances on the one hand, and demographic factors and environment-related factors, on the other. See the diagram below: Nunnally (1978) . Therefore, it is found that the instruments used in this study have strong internal reliability and it could be used with confidence for the application of further statistical analysis and interpretation.
Descriptive Statistics (Mean and Standard deviation):
The descriptive data show that out of 400 respondents; most of them (98%) are male and rest of them (2%) are female. The mean score for respondents' gender is 1.02 (standard deviation is 0.007). Table 2 (Appendix) also presents the age distribution of the respondents. Among 400 respondents; 163 respondents' age range are in between 26years to 35years, next highest 149 employees are in the range of 36years to 45years, 46respondents' age range are in between15years to 25 years and only 42 respondents age range are the above of 46 years. So majority of the respondents are belonging into the young adult (15 years to 35 years) age group. The mean score for respondents' age is 2.47(standard deviation is 0.042). 
Multiple Linear Regression Analysis Multiple Linear Regression Analysis
The prediction of Y is modelled by the following equation:
Y'i = b0 + b1X1i + b2X2i + … + bkXki Where X1i …………..X1n = Independent demographic variables X2i ……………….X2n=Independent environmental variables The above model-1 indicates that the unadjusted multiple R for this data is 0.161, but that the adjusted multiple R is 0.131. This rather large change is due to the fact that a relatively small number of observations are being predicted with a relatively large number of variables. The unadjusted value of R 2 means that all subsets of predictor variables will have a value of multiple R that is greater than 0.131. Note also that these variables in combination significantly (Sig. F Change = 0.000 and 0.000) predict the business performance by demographic factors and environmental factors. The large change in R 2 is from model 1 to model 2, with an R 2 change of .165 from .161 to .326. The column (5) of Table 2 presents the level of significance of each variable. Most of the demographic variables are strongly significant in the above table. The significance level value of some demographic factors such as number of children (0.186), residential area of business (0.590), education (0.603), father's occupation (0.493), spouse's occupation (0.980) and previous employment history (0.069) are greater than 0.05 which imply that these factors have no significant impact on increasing entrepreneurs' business performance. The correlation between marital status (B=0.361, t =2.665) and entrepreneurs' business performance; Number of employees (B=0.168, t =3.828) and entrepreneurs' business performance are relatively high and positive than all others demographic factors.
From the above table, model-2 manifests that the column (5) of Table 2 value of some environment related factors such as Sources of Loan Collection (0.721), Low legal formalities (0.342), Available information and communication (0.065), Personal experience (0.884), Family support (0.093) are greater than 0.05 which imply that these factors have no significant impact on increasing entrepreneurs' business performance. The correlation between Investment opportunity (B=0.199, t =5.016) and entrepreneurs' business performance; Secure Business environment (B=0.176, t = 3.915) and entrepreneurs' business performance; Available customer (B=0.220, t = 4.545) and entrepreneurs' business performance are relatively high and positive than all others environment related factors.
VI. DISCUSSION AND CONCLUSIONS
The study results indicate that both set of factors (i.e. demographic and environmental) have positive and significant impact on entrepreneurs' business performance in Bangladesh. In this study, fourteen demographic factors and sixteen environment related factors were hypothesized to have influence on the entrepreneurs' business performance. The demographic factors (such as age, position in birth order, spouse's occupation, previous employment history, age of business and number of employees) have strong positive influence on entrepreneurs' business performance in SME sectors but all demographic factors are not equally influential factors to increase entrepreneurs' business performance. From the one-way ANOVA test, it is also stated that there exists positive relationship between environment related factors ( (such as sources of fund collection, sources of loan collection, investment opportunity, easy marketing opportunity, low legal formalities, established national business policy, tax facility, available investors are ready to invest, secure business environment, available information and communication, personal experience, family support and government support) and entrepreneurs' business performance in SME sectors.
The results confirm that human resources management practices utilized in the SMEs are a significant factor determining performance of the business. The current study offers a guideline to the entrepreneur of small and medium enterprises about how they will increase their business performance. They should not emphasize only on demographic factors or environmental factors individually. So, they should place high emphasis on these two factors to retain and increase their effectiveness and efficiency of business. 
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